AMERICAN RIVER BASIN
WATER MARKETING STRATEGY
2017-2021
Building Resiliency through Regional
Water Supply Collaboration
PROJECT PURPOSE
The purpose of the American River Basin Water Marketing Strategy Project (Project) is to leverage water
supply transfer and regional conjunctive use opportunities to enhance and strengthen the reliability and
efficiency of existing regional water management practices. Key elements of this effort include:
•

Exploring potential partner interests, options for conveyance and storage and assessing infrastructure
investments necessary to bring the water to market.

•

Developing a regional water marketing strategy that balances the future water resource needs in the
American River Basin and within U.S. Bureau of Reclamation’s Central Valley Project.

•

Creating a streamlined governance methodology that provides for increased coordination between
regional conjunctive use, groundwater banking activities and federal operation of Folsom Dam.

•

Leveraging groundwater storage opportunities to augment the limited storage of surface water in Folsom
Lake and providing needed water supply buffers during extended periods of drought.

•

Increasing water supply reliability for municipal and industrial agencies in the region.

•

Leveraging public communication and stakeholder engagement that will build on established, long-term
collaboration efforts with regional water partners.

PROJECT LOCATION:
The American River Basin,
bounded by the Bear River to
the north, Cosumnes River to
the south, the Sierra Nevada
crest to the east and the
Feather and Sacramento rivers
on the west. The Project Area
encompasses the American
River Watershed, adjacent to
the Bear and Cosumnes rivers
and the North Groundwater
Subbasin.

Study Area

American River Basin Water Marketing Strategy Project Area Map

PROJECT SUMMARY
The Project builds on Reclamation’s Long-Term Water Transfer Program approved in 2015 to identify a
source of transfer water to users south of the Delta, the 2000 Water Forum Agreement, the 2016 California
Water Action Plan and subsequent implementation efforts to advance integrated regional water management,
promote economic development and increase protection of instream resources. The Project will focus on
assessing transfer opportunities specifically to increase water supply reliability for municipal and industrial,
as well as agricultural organizations in the region.

PROJECT OBJECTIVES:
•

Quantify marketable assets under alternative physical and institutional investment scenarios

•

Identify the market focus and region preferences

•

Develop implementation plan to support targeted markets and investments

The figure below shows the planning process to meet the Project objectives. Engagement and outreach activities
(shown in blue) will inform and engage potential transfer partners, in-basin stakeholders and the public.

Planning Process – American River Basin Water Marketing Strategy Project

PROJECT DETAILS

In-Basin Stakeholders:

FUNDING:
1. Federal Partner: U.S. Bureau of Reclamation, WaterSMART: Water
Marketing Strategy Grants for Fiscal Year 2017 (Funding Opportunity
Announcement No. BOR-DO-17-FO14) - $400,000
2. Non-Federal Partners: El Dorado Water Agency, City of Folsom, City
of Sacramento, Placer County Water Agency, Regional Water Authority,
Sacramento Suburban Water District - $442,218
For more information visit

• Carmichael Water District
• City of Roseville
• Foresthill Public Utility
District
• Regional San
• Sacramento Area Flood
Control Agency
• San Juan Water District
• Water Forum

EDWaterAgency.com

A public agency created under the 1959 El Dorado County Water Agency Act.

